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The market in the United States and Canada for shrink film labels for bottles and other objects. Two
major types of shrink labels are covered: Cap Sealing, Body Sleeves and Wraparound. Conventional
prime labels will not be covered, although comparisons and approximate market size by segment for
these labels will be identified where an opportunity for shrink labels exists.
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type Adhesion/Surface preparation required (corona,
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Methodology

The study will be based on extensive review of existing data and primary interviews. Sources include
trade journals, published studies (including Opportunities in Shrink Film Labels for Bottles), relevant
information from subscribers and Keymark files not accessible on public databases. Interviews will be
conducted with managers and executives, primarily in marketing and technical areas, from over 100 key
companies, including key film and substrate producers, label converters, blow molders, glass bottle
makers and end-users such as CSD bottlers, CSD companies, other beverages such as sports drinks, tea,
beer, liquor, juice and dairy, packagers of food and other products.

Consultant Qualifications
Keymark Associates consults extensively with major chemical firms and converters in flexible and rigid
packaging to help them identify and develop new products, businesses and markets. Keymark has
conducted a broad range of studies in rigid and flexible packaging, including:

# Barrier Films & Resins for Food Packaging # North American Flexible Packaging
& Oxygen Absorbers — Hit or Hype? Strategies 2002
4 Nylon Film Markets in North America & # Oriented Film Pricing & Economics
Europe # Barrier Sheet & Trays Market & Economics
¢ Case Ready Red Meat Packaging Systems ¢ Opportunities for Hot-Filled Foods
Packaging

Lead Consultant: Huston Keith, MBA, principal of Keymark Associates, 26 years professional market
research experience with Amoco, General Electric and Holiday Inns.

Associate: Sharon Derbyshire, MBA, Free lance market researcher focused on the packaging industry,
21 years professional marketing & technical experience as a consultant and with Amoco, Dow and
Burger King.

Associate: Gary Gates, consultant to labeling industry and President Emeritus, Gates Packaging, a
shrink label distributor.




Your subscription to

Opportunities in Shrink & Stretch Labels 2007 includes:

*Two (2) printed copies of the finished
report, available March, 2004.

*Presentation by project team member after
the study (travel expenses to be
reimbursed).

*Electronic copy of Opportunities in Shrink
Film Labels for Bottles published in March
2001. (Additional printed copies will be
available for $300.00)

ORDER NOW FOR US$10,200.00 until
publication, $11,900.00 afterwards.
Additional copies will be available for
$300.00. Electronic versions on CD-ROM
will be available for $300.00.

This report and its contents is for the
confidential use of subscribers and their
regular employees only and is not to be
copied, disclosed, transferred or distributed
in any form to any other parties. Subscriber
officers and employees may use it only for
business purposes.

This study and any information in it not in
the public domain at the time of publication
is the property of Keymark Associates and is

ACCEPTED BY:

Signature

licensed for use only by subscribers. Estimates of
market size and projections are exclusively the
property of Keymark Associates. Any excluded
use described above will be considered contrary to
the terms of purchase of the study and a violation
of the copyright laws of the United States of
America and international copyright laws.

To subscribe to the multiclient study
Opportunities in Shrink & Stretch Labels 2007 as
described above, please ENTER REQUESTED
INFORMATION BELOW AND FAX TO
770/565-5998 (or mail to the address below).

ORDER FORM:

Subscription to Opportunities in Shrink & Stretch
Labels 2007 including 2 copies: US$10,200.00
additional printed copies

at $300.00 each .00

electronic copy (CD-ROM)

at $300.00 each .00
TOTAL .00

BILLING & PAYMENT: Payment is required
prior to delivery.
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